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Digital advertising is a strong tool for you as a supplier to easily reach Martin & Servera’s customers, build a brand
or create interest in a specific category or product. Customers are reached at the moment of purchase, with unique
opportunities to impact and create additional sales.

We have a flexible and inspiring campaign packaging using specific themes. The purpose of the thematic packaging
is to reach the customer directly in e-commerce in a simple and inspiring way (read more on page 2). In addition to the
thematic campaigns, we also offer digital brand advertising where content and product interact (read more on page
3). We also offer a digital recipe campaign, where recipe content and product interact on a recipe page (read more on

page4).

Campaign period,
weeks

January w. 1-6
(30/12-9/2)

February w. 7410
(10/2 - 9/3)

Mars v. 11-14
(10/3 - 6/4)

April v. 1518
(7/4 - 4/5)

May v. 19-22
(5/5-1/6)

June v. 23-26
(2/6 - 29/6)

Themes

Winter season | Warming lunch
Health in focus | Sustainable choices

Winter season | Vegetarian and vegan | In season
Fast food | After-ski drinks | Brunch

Outdoor seating | Bread, baked & dessert | Easter
Sustainable choices | Lunch food

Ice cream | Primroses & sides | In season
Take away | Restaurant equipment & Non food

Summer | Influences from other cultures | Brunch
Sustainable choices | Buffet & catering

Summer | Vegetarian and vegan | BBQ | In season

Product
suggestions,
supplier

12/1-24

17/12-24

211

18/2

18/3

15/4

Due date,
materials
for digital
brand
advertising

19/11-24

10/1

28/

25/2

25/3

24/4

Due date,
materials
for digital
recipe
campaign

26/11-24

16/1

4/2

4/3

1/4

30/4
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Campaign period, Themes Product Due date,
weeks sugges- materials
tions, for digital
supplier brand
advertising
July v. 27-30 Summer | The bar | Take away | Sustainable choices 13/5 20/5
(30/6 - 27/7)
August v. 31-34 School start | Time for seafood 4/6 13/6
(28/7 - 24/8) Harvest times | In season
September v. 35-38 October party | From forest and fields | Lunch food 10/6 25/6
(25/8 - 21/9) Influences from other cultures | Sustainable choices
October v. 39-42 Christmas | From forest and fields | In season 12/8 19/8
(22/9 -19/10) Mediterranean food and drinks | Buffet & catering
November v. 43-46  Christmas | Charcuterie | Non-alcoholic drinks 2/9 9/9
(20/10 -16/11) Sustainable choices | Celebration times
December v.47-52  Christmas | New years & celebration | In season 30/9 7/10

(17/11 - 28/12)

Sweets & desserts

Thematic campaigns
Adbvertising information

We package advertisements in a way that can be compared to a digital "magazine”, with clear themes, inspiring
content, and the opportunity to direct communication towards different target groups. Thus, we drive visitors
into our e-commerce through various channels and inputs, as well as keep them inside our e-commerce, close to
the pur-chase, for a longer period of time.

Before each campaign period starts, we define certain themes according to a set campaign plan where your article
is placed. Themes are created as a result of our customers’ behavior, purchase history, wishes and seasons
analysis. We will also highlight sustainability as a recurring theme.

Materials

Before each campaign period starts, you, as a supplier, must ensure that your article is updated with the correct
productimage and a selling text. For more information about product images and selling texts, please read
here: https:/www.martinservera.se/leverantor/information-om-gsl-standard-dabas-och-validoo

Due date,
materials
for digital
recipe
campaign

27/5

25/6

26/8

16/9

14/10
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Digital brand advertising

Adbvertising information

Digital brand advertising is a place where content and product can interact. You as a supplier, have the opportunity
to market product news or profile yourself as a supplier, or a specific brand.

We offer you two options:

+ Aninspirational article, which in addition to text contains video and images, as well as up to 8 related products related
products.

Alternatively

- Up to four recipes with a maximum of four related products per recipe.

Content and design is created in collaboration with the marketing department. The materials can also be
presented in Martin & Servera’s other digital channels (newsletters, social media, etc.) for a suitable target group.

Materials

Inspirational article

For the inspirational article, we expect an editorial text
that is qualitative, worth reading and inspiring for our
customers. It can be about your company, an up to date
topic or something that is of general interest in the res-
taurant industry.

The inspirational article should be 1500-2000
characters long and can contain videos and images as
well as well as up to 8 related products related products.
We expect a ready text material in a Word document.

Materials to be sent before the deadline:
- Approved product images
- Editorial text of about 1500-2000 characters (with ,

X Medvetenheten bland konsumenter
spaces) in Word document fortsiitter att 6ka - man vill ha
-"Top image in size 1440x612 px (JPG)

-1-3 high-resolution (300 dpi) images to illustrate the
text. Size 1920x1080 px.
- Possibly a short video (MP4)

Recipe

Recipe, as the second option, includes a landing page
with up to four linked recipes. The landing page should
contain a title, introduction, one/two paragraphs about
the recipes or information about you as a supplier.
Alternatively, there can be a specific theme, such as
Christmas or vegetarian. You can link a maximum of four
items to each recipe.

Materials to be sent before the deadline:

- Approved product images

- Shorter text that describes any theme/recipe ina Word -l ,
document I ——
-'Top image in size 1440x612 px (JPG)

- Recipe images in size 1920x1080 px (JPG) and intro-

duction to the recipe

- Recipes in a Word document with article numbers m arti n &servera

linked to each recipe

-~




Digital recipe campaign

Adbvertising information

Starting in 2024, you as a supplier, can market your campaign products in a recipe. It gives you the chance
to promote your products in an inspiring environment for our customers - in our popular recipe bank.

Create or choose a recipe that is appropriate for the season, with a trendy vibe to attract our customers.
- Visible for our customers in our recipe bank and in our digital thematic campaigns.

- You can connect a maximum of four campaign articles to each recipe.

. . isallad Shicle i<
Materials to be sent before the deadline: Pannott ST ea ot
. o ressing
- Approved product images and sales sesamdress!

information/copy.

-Recipes in a Word document with article
numbers linked to each recipe, with a short
introduction to the recipe (2-3 sentences)

- Recipe images in size 1920x1080 px (JPG).

Please upload the recipe materials in the
supplier portal.

The material may also be used in Martin &
Servera’s other digital channels (newsletters, et AR
social media, etc.) for an appropriate target group. Yo

Materials

Please upload completed advertising materials in the Supplier portal.

Before cach campaign period starts, you, as a supplier, must ensure that your article is updated with the correct
productimage and a selling text. For more information about product images and selling texts, please read here:
https:/www.martinservera.se/leverantor/information-om-gsl-standard-dabas-och-validoo

Contacts

Campaign articles
If you have any questions regarding promotional products, please contact the Purchasing department at:
kampanijforslag@martinservera.se

Editorial materials
If you have questions about the editorial content or campaigns, please contant the
marketing department at: webbannonser@martinservera.se
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